FULL COURT DESIGN




Matt Carden
President
1220 Exhibits

Tim Wren
Account Executive
Silver Oaks
Communications

INTERNATIONAL

SP

ASSQCIA'IEI“(I){I\;[TAGE SILVER OAKS.

- W 53



3 STEPS TO DESIGN/BUILD




Step 1: Step 2: Step 3:
Internal Exhibit & Fabrication,

Planning Graphic AV
Design, A/V Production,
Development Installation

3 STEPS TO DESIGN / BUILD
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STEP ONE: INTERNAL PLANNING




QUESTIONS
TO ANSWER




WHY AM | DEVELOPING THIS EXHIBIT?




INITIAL PLANNING FOR AV

« Have you seen something
somewhere else that you like?
* Visit other Halls of Fame for

Inspiration.
« Think about your content. Can it RETIRED NUMBERS

support your initial ideas?




WHO IS MY CORE AUDIENCE?




WHA

IS MY

IMELINE?




TYPICAL EXHIBIT DESIGN/BUILD TIMEFRAME

Installation: 10%

&
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w

Fabrication: 20% —

- Development: 70%




TYPICAL A/NV TIMEFRAME

Testing/Deployment: 10%
\ ~ Content Development: 20 %

Design: 20%

Programming/Production: 50% -
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ARE THERE ANY LONG LEAD

IME |

EMS?
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EXPORTING / IMPORTING
LEADTIME

LAMINATE

form

SPECIALTY LIGHTING 3 FORM ’
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WHAT ARE THE
BUDGET AND SPACE RESTRICTIONS?




BUDGETING WITH PRICE PER SQUARE FOOT

$185 - $225 Conventional cases, pedestals, panels with scotchprint graphics
and copy, flat mounted photographs and some artifacts.

$225 - $275 Above with more complexity. Figures, custom graphics and
artwork, simple electronics (slides or video), with little
interactivity.

$275 - $380 Above with more immersive environment. Electronic

interactives and components, more complex audio visual and
lighting with custom visuals and effects.

$380 - $650 Above, with highly interactive or theatrical execution for a fully
immersive environment, involving multimedia presentation.
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WHAT CAN | DO IN-HOUSE?

Content Research « Script Writing

Content Development « Video Production

Image Acquisition Video Editing

Artifact Installation « A/V Hardware Integration
Conservation Installation Assistance
Graphic Design
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WHAT ARE

HE SPACE RES

RICTIONS?




ARE YOU PLANNING FOR THE FUTURE?




IS THERE AN ARTIFACT COLLECTION?




WHAT CON

EN

DO YOU ALREADY HAVE?




WHAT MEDIA CONTENT DO | ALREADY HAVE?

Audio/Video =
Lists = e
Biographies EE OE B
Images

Are my digital files
organized and easy
to navigate?
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WHAT’S NEXT?
CHOOSE A PARTNER

AND GET STARTED!




STEP TWO: EXHIBIT & GRAPHIC DESIGN,
AN DEVELOPMENT
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What are the major points?

How should it be organized?

DEVELOP THE STORY OUTLINE
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INTERPRETATION PREFERENCES




A/V INTERPRETATION PREFERENCES

 What is the purpose
of your A/V?
Educate, entertain,
both?

 Never use
technology just for
the sake of
technology




Engaging all senses is great

for learning
Audio/Video
Interactives

Interviews (video and/or audio)

Greatest plays/moments/calls
(video and/or audio)
Interactive timelines

Fan activities w/ takeaways
Leave your mark/story

Email capture (internal use)

TECH INFO

B CUSTOMIZE s

......




Utilize
Pre-Existing S
Audio/Video
Client
Curated Repetition
Content & P
Script
Simplify Size of
Experiences Materials

S Oversized

Materials

Color Core Dimensional
Acrylics Letters

Curves Retrofitting

«F

BUDGET HELPERS & HOGS
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4x8 IS THE MAGIC NUMBER FOR MOST MATERIALS

(4) graphics — 24” x 48" e $50 in materials

(4) graphics — 30" X 50" e $200 in materials

(4) graphics — 30" x 50” +

(4) graphics — 30” x 40" $200 in materials
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FLOOR PLAN
AND TRAFFIC FLOW




KNOW YOUR VISITOR

Instead of: Plan for the:

10 minute
visitor

Stroll 30 minute
FONIETS visitor

60 minute
visitor
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STYLE GUIDE
AND GRAPHIC DESIGN




SUGGESTED WORD COUNTS

55
WORDS

25
WORDS WORDS

Gallery Section Support  Label
Intro Panel Intro Story
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We look to the client
to draft or provide an
initial outline.

SCRIPT

Leave the artifact

labels until the end.




Elevations and
details of
physical design

elements

Acquisition of
all artifacts and
images

Creation and

approval of

each graphic
panel




THE VALUE OF CREATIVE MEDIA

MAJOR MOMENTS

* People learn best when all their senses

are engaged
« Exhibits can come to life through sight,
sound and touch

« Make your history/story feel relevant
and current to visitors

« Allow artifacts to tell their own story

« Media can help incorporate STEAM
learning

« EXxperience, Learn, Make Your Mark,
Take Home




STEP THREE: FABRICATION,
A/ PRODUCTION
AND INSTALLATION
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DESIGN ENGINEERING




FABRICATION
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GRAPHIC PRODUCTION
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A/ PRODUCTION
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INSTALLATION
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ARTIFACT INSTALLATIO
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SAMPLE
PROJECTS
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VIRGINIA TECH
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PRO FOOTBALL HALL OF FAME



GREEN BAY PACKERS HALL OF FAME
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GREEN BAY PACKERS HALL OF FAME




GREEN BAY PACKERS HALL OF FAME



NEW YORK METS HALL OF FAME



Q&A




